I. Introduction
Electronic commerce or e-commerce is a term for any type of business, or commercial transaction that involves the transfer of information across the internet. It is currently one of the most important aspects of the internet to emerge. E-commerce has grown rapidly Worldwide and also in Bangladesh. At present internet services are available in Bangladesh. Its usage for e-commerce by Bangladeshi producers to expert as well as to access inputs will be dependent on their willingness and ability to use this medium as well as that of the buyers of final products and the sellers of intermediate goods and services. In Bangladesh, among the dimensions of ecommerce, there is a limited application and use of B2C e-commerce. But a significant portion of total ecommerce websites are engaged in C2C e-commerce which is auction based commerce between consumers to consumer. Other fields are not yet much developed in Bangladesh. There are many reasons behind this one simple reason this country is not so developed and most of its citizens are poor and uneducated. It is quite natural that there are few customers who is willing and can shop in internet. It might take years to be developed in this sector in Bangladesh, but there are evidence found that it is also growing rapidly and soon will reach at a prosperous stage.
There are over 2 billion internet users Worldwide in 2011 and it is forecast this number will exceed 3 billion by 2015 and the world B2C e-commerce industry generated between $400 billion and $600 billion in 2010 according to yStats.com, which estimates the market will generate somewhere from $700 billion and $950 billion in 2015. Social media continues to fuel the B2B e-commerce market, which aims to boost electronic business process efficiency, reports T systems. E-commerce is being considered as a separate, profitable field business and intermediary actors are updating their B2B business models, while embracing aspects of social media. Besides, competitive advantages determine whether a company can move forward, E-commerce is the right tool for gaining competitive advantage now-a-days in Bangladesh. Some restrict the definition of ecommerce only to internet rather telecommunication and telecommunication based tools are also involved in ecommerce activities. In Bangladesh perspective, the broader definition is accepted to all. Like traditional commerce, e-commerce does not involved only in buying and selling of goods and services rather includes intracompany and inter-company functions like negotiations and transactions, manufacturing and marketing etc. using email, Electronic Data Interchange (EDI), fax, file transfer, video conferencing etc. depending on the involvement with electronic means, a company can be either a complete or partial e-commerce user. Much debate surrounds the blooming e-commerce industry in Bangladesh, with different views on whether the proliferation and growth of e-commerce companies and the valuation that some of them have generated is merely a bubble or just the tip of the iceberg. Right now more than 6.5 million people are using Internet in the country with the help of around 200 private registered Internet Service Providers (ISP) and dial-up services and the cost of using Internet is low. The increasing number of user of Internet creates more opportunity of ecommerce in the recent years. Around 100 million people use mobile services and 15 or 20 percent people take mobile banking services. According to data of Bangladesh Bank, about 1million mobile users take the mobile banking services and roughly over 100 core transactions are made through the mobile banking every month. In Bangladesh have more than 2500 e-commerce websites and 1 million digital buyer overall and 50% of them are from Asia market. It is clear that e-commerce industry is growing at a rapid pace in Bangladesh. Major retailers are now opening their own websites which complement their traditional bricks-and-mortal outlets. Some retailers operate solely over the Internet, especially in F-commerce (Face book commerce). Online retailers often sell products and services at a significant discount to those offered by traditional outlets. Buying online is convenient. Consumers can make their purchases from the comfort of their own homes and have them delivered to their doors. In the near future the boundaries between "conventional" and "electronic" commerce will become increasingly blurred as more and more businesses move sections of their operations onto Internet.
II. Objectives
E-commerce has grown tremendously worldwide and also grown in Bangladesh. 
III. Methodology
This study is mainly based on secondary data related to E-commerce. Secondary data and information have gathered from Internet browsing, Books, Journals, Research paper etc. Primary data and information also have collected through using observation and interview method.
IV. Limitations
This research paper further can be used as a useful secondary source of data but it also holds some limitations due to confidentiality. Those limitations are- Unwillingness of e-commerce websites to provide information.  Related regulatory body, Ministry of commerce & Industry do not provide sufficient data.  Lack of information regarding total revenue from e-commerce industry in Bangladesh.
V. Ecommerce And Its Brief History
Meaning of E-Commerce: The Dictionary meaning of E-commerce is "The conducting of business communication and transactions over networks and through computers." E-commerce also includes all intercompany and intra-company functions (such as marketing, finance, manufacturing, selling and negotiation) that enable commerce and use electronic mail, EDI, file transfer, fax, video conferencing, workflow or interaction with a remote computer. E-commerce or electronic commerce is generally considered to be the sales aspect of ebusiness. If we want to define a term e-commerce we can choose between various definitions. According WTO it is "production, distribution, marketing, selling and expedition of goods and services by using of electronically measures." According to the Commission that formulates and regulates international trade in cooperation with the WTO, it means -"Any information in form of data message used in context of commercial activities." Among thousands of blessings of this "World Wide Web" or "WWW", e-commerce has brought an opportunity to get the best out it. 
VI. Overview The E-Commerce In Bangladesh
Emergence of E-Commerce in Bangladesh: with the increasing diffusion of ICTs, more specifically the internet, the global business community is rapidly moving towards Business-to-Business (B2B) e-commerce. The buyers or importers gain a clear advantage when the Internet gives them access to the global market, by which they can compare prices across regions, find out whether prices vary by order fragmentation, get awareness about alternative products. Consequently, the sellers or exporters make sure that they are well portrayed in the cyber world through websites and portals. Like buyers, sellers also benefit from increased and more efficient access to the global market through the internet. Bangladesh is pursuing an economic policy of export-led growth. With the rising forces of globalization, it is becoming increasingly important that the private sector, particularly the export sectors are well prepared to meet the requirements and expectations of the importers and also stand out in the competition again exporters in other countries. In such a scenario, two issues are becoming particularly important for Bangladeshi export sectors-one, whether businesses are automating their internal processes with these of ICTs to become increasingly efficient and competitive in a global context and two, whether businesses have effective presence and participation in the cyber world. 
Constraints to E-Commerce in Bangladesh:
Out of 64 districts, Internet services are available only in 6 major district headquarters. BTTB is planning to gradually roll out an IP net work up to the 64 district headquarters. In January 2002, the internet facilities were extended to 12 districts. The project is running on very fast and today almost 40 plus districts are getting Internet facilities, within very short time 64 districts will be covered with Internet facilities. Followings are the barriers of e-commerce in Bangladesh- Major E-Commerce Websites in Bangladesh: in spite of various barriers many e-commerce websites are established in Bangladesh. In July, 2013, an article published on Financial Express with title "e-commerce expanding at faster pace; yet no PayPal operation allowed in Bangladesh". E-commerce in Bangladesh is expanding rapidly, thanks to a fast growing number of Internet and mobile users, people familiar with the business. The volume of e-commerce in terms of transactions in monetary value is expected to reach BDT-2000 million in 2013 against around BDT.450 million of 2012. The products and services that now dominate the country"s e-commerce are railway tickets, domestic air tickets, hotel booking, electronic products, books, gift items, jobs, hotel reservation clothing and some food items. Major e-commerce websites in Bangladesh are given below- www.banglamart.com  www.bikroy.com  www.akhoni.com  www.ajkerdeal.com  www.sohojshopping.com  www.cellbazaar.com  www.rokomari.com  www.bdjobs.com  www.mutobazaar.com
Dimensions of E-Commerce in Bangladesh:
Internet services are presently available in Bangladesh. Its usage for e-commerce by the Bangladeshi producers to export as well as to access inputs will be dependent on their willingness and ability to use this medium as well as that of the buyers of final products and the sellers of intermediate goods and services. Three dimensions of e-commerce among them Business-to-Consumers (B2C) is practically slightly existent in Bangladesh, while a very limited level of Business-to-Business (B2B) and Business-to-Government(B2G) transactions exists. The potential for use of e-commerce by Bangladeshi consumers and businesses with foreign firms is much brighter and can play an important role in boosting the country"s exports. A significant volume of B2G is also possible, as the government remains the biggest spender.
Present Internet Situation in Bangladesh:
The internet came late to Bangladesh with the country gaining connectivity in 1996. In the last few years it has grown considerably, although obviously from a very low base.
With an estimated internet user-base of around 10 million coming into 2013, representing just under 7% user penetration by population, the local internet industry has been preparing to move into the next stage of its development. As this report demonstrates, however, the country must work hard to overcome obstacles associated with the country"s lowly economic status and still developing ICT infrastructure, not least of which being an overly bureaucratic government. The report also looks briefly at very early signs of broadband internet in Bangladesh and importantly, the country"s first moves into WiMAX and mobile broadband services. The Internet was launched by private Internet Service Providers (ISPs) in 1997. Even though NTP98 acknowledges the critical need for easy and affordable access to Internet services, BTTB"s pricing and regulatory strategy on ISPs are restrictive.
VII. Findings
Major Websites are fall in B2C category but still there are some differences in the way of doing business. Therefore, to figure out the major similarities and dissimilarities, comparisons among major B2C ecommerce websites are presented in the findings part. 
Comparison: Categories

VIII. Conclusion
The potential size of Bangladeshi e-commerce market and promising sign of development in its ecosystem has resulted in some impressive valuations for some of the country"s burgeoning e-commerce. There has been much debate about whether these valuations are part of an overly optimistic "bubble", or if they are relatively conservative. Despite being a poor country, selected segments of the Bangladeshi business community has embraced technology with reasonable success. The facsimile in the 1980"s and mobile telephones in the 1990"s popularized modern technology in the mass market. Personal computers and the Internet are also emerging as day-to-day business tools. These positive indicators are favoring the prospects of e-commerce in Bangladesh. Synergy between telecommunications and information technology has the proven capability of monitoring and administering the real-time transactions. Therefore liberalizing the telecom and Information Technology (IT) sectors as well as reforming the country"s financial and commercial procedures is the preconditions of successfully implementing e-commerce in Bangladesh. In the case of marketing, simply having a website in the vast sea of the Internet is not sufficient. Uniformity is an important factor in the commencing of contracts through the Internet. Therefore to take advantage of the newer opportunities that IT development presents, the Bangladeshi companies have to attain internationally accepted certification on quality control, competitive price and timely delivery. Creating awareness among the Bangladeshi exporters regarding ecommerce is essential. They have to be knowledgeable to appropriate and to utilize the benefits of IT. The exporters are not required to acquire operating knowledge on IT. Their understanding on the cost-benefit aspects followed by adopting e-commerce would be an achievement. Business Associations can play a major part at this juncture by highlighting the benefits of IT to its members and encouraging them to use customized software for their day-to-day operations.
